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European Institute of Innovation and Technology

Our vision is to become the leading European initiative that empowers

innovators and entrepreneurs to develop world-class solutions to societal
challenges, and create growth and skilled jobs.

1" EU initiative bringing together the three sides of
the ‘knowledge triangle’: business (companies and
SMEs), education institutions and research centres.

* aim to increase the cooperation and integration
between higher education, business and research
to facilitate the transition from:

ST EE idea to product lab to customer

entrepreneur




The European innovation paradox

Excellent European research base, dynamic
companies and creative talent

Good ideas are too rarely turned into
new products or services!
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(Eit Food

Our ambition is to create
a future proof and effective food sector
through a connected food system,
centered on the consumer, built on trust.
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Relatore
Note di presentazione
Key messages: 
VISION: 9 month after approval in Budapest: we present you today our strategic agenda (7Y) & our first Business Plan  
CONCRETE PORTFOLIO TO MAKE THE CHANGE: Half a year after Bilbao: we will pitch our ambitous and well-balanced portfolio of activities
PEOPLE TO MAKE IT HAPPEN: First staff hired, smooth transition to a permanent leadership team. 
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EIT Food Your
Assistant Fork2Farm

2 &

The Web The Zero
of food Waste agenda




TARGET GROUPS E PROGRAMMES AND ACTIVITIES

Students 4 '

+  Graduates with

BUSINESS a business idea
CREATION © Students/
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Entrepreneurs
developing their " Accelerator
business models {.’ programme
Recently founded NURTURE
Start-ups (with a business model)

* Seed/ early phase Access to finance
Start-ups Ventures Funding

_ e RisingFoodStars
« Start-ups ail | il
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knowledge co-creation facilities trends/r&d

KIC breeding ground




EIT Food consortium
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Rising Food Stars
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EIT Food community
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Portfolio of activities 2018

* Overall investment budget of 154,5 million euro:
* EIT funding (request) = 34,1 million euro
*  Non-EIT funding = 120,4 million euro

* Balanced, connected and focused set of investment activities (in 1.000 euro):

6.440 6.607 16.774
14.495 6.226 20.721 61.500
5.020 5.524 10.644 1.900
3.098 430 3.527 5.983
2.471 4.032 6.504 0

2.568 3.000



Towards an Impactful Portfolio (201

SOG6 - Catalyse food entrepreneurship | .'_ ._

and innovation

SO5 - Educate to engage, innovate
and advance

S04 - Enhance sustainability through
resource stewardship

SO3 - Build a consumer-centric
connected food system

SO2 - Create consumer valued food
for healthier nutrition

SQ1 - Overcome low consumer trust
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https://www.eitfood.eu

OEit Food ABOUTUS OURACTIVITIES PARTNERS START-UPS NEWS EVENTS CONTACT A !

EIT Food

EIT Food is a European Knowledge and Innovation Community (KIC), part of the EIT,

which was set up to transform our food ecosystem. By connecting consumers with
businesses, start-ups, researchers and students from around Europe, EIT Food
supports innovative and economically sustainable initiatives which improve our health,

our access to quality food, and our environment.

MORE ABOUT US




	Diapositiva numero 1
	Diapositiva numero 2
	Diapositiva numero 3
	Diapositiva numero 4
	Diapositiva numero 5
	KIC EIT FOOD – Definizione, Struttura e Strategie�
	Diapositiva numero 7
	Diapositiva numero 8
	Diapositiva numero 9
	Diapositiva numero 10
	Diapositiva numero 11
	Diapositiva numero 12
	Diapositiva numero 13
	Diapositiva numero 14

